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July 2000, CCTV, Ministry of Economic Affairs (now the Economic Channel) 
launched the program named The Dialogue. The program shows cultural sharing 
which combine spiritual thinking and heart in its vision of “wisdom. It vowed to 
"give a flying thought the sky," so that the elite of the times that we appreciate the 
business and human beach-goers brilliant life experience, to share the achievements 
in economic construction, thinking of the economic problems to the forefront of a 
TV program that we feel humane care of social groups. "Dialogue" in the operation 
of all segments of the workflow, standardization, has a ground-breaking, it is similar 
column reference.  
Thus, this article from the program's content, form analysis, the specific 
interpretation of "dialogue" program of the talk shows the uniqueness of the various 
elements. Meanwhile, the analysis of "Dialogue" talk show program on the 
economics of exploration and innovation, aimed at extracting a reference from the 
experience and the law.  
This article is divided into five parts to make a full range of study on The 
Dialogue 
The first part is an introduction, which describes the research background, 
objectives and methods, while currently available through the TV Talk column on 
the economics research literature, relevant research to find out evidence for the 
argument， which will provide evidence and help for further discussion.  
The second part analyzes the economic class of TV talk and an overview of the 
definition while it will make analysis on the production , development and present 
status of the program.  
The third part of The third part mainly discusses the growth of The Dialogue. It 















period of development。 
The fourth part will analyze the Dialogue from views of content and form, 
trying to find out the key to make success of  the program, which gives the help to 
its further development and other types of economic TV talk. 
The last part is based on the development of The Dialogue, pointing out main 
problems, and then discusses the strategy for the future development on The 
Dialogue 
Keywords：  The Dialogue; Economic type to TV talk; the course of 
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1.4  研究方法 
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